


Social Media Offerings 



Social Advertising Revenue Rising 

Social networks will receive 11.7% of 
US online ad spending in 2013 



Facebook key player in US display 
market in 2011 & 2012 

Everyone is on Facebook 



CPX Social Display Ad Units 

•  Social interaction embedded into 
display ads 

•  Facebook and Twitter ‘sharing’ 
integration 

•  Ads served across CPX’s Private 
Marketplace & On-Demand Network 

Social Media Audience Package 

•  Over 200 top social media sites 

•  Access to 700MM+ Global 
Unique Users every month 

Social Media Ad Units & Audiences 



Managed Campaign Ads: App/Game Ads: 

Standard format 
Targeted to profile interests 
Varied in copy and creative for best results 
Available at Cost Per Fan metric 

Varied in format 
Targeted by user demographic 
Creative tailored to brand standards 
CPM metric for broadest reach 

Two Kinds of  Facebook Campaigns 
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Managed Facebook Campaign Benefits 

CPX Managed Facebook Campaigns Available at Cost Per Fan metric!  



Facebook Campaign Best Practices 

Copy Do’s 

Copy should focus on Likes/Interests 

Engage with easily ‘answered’ questions 

Create a ‘value’ for  clicking 

Create urgency with a call to action 

Continually update copy inline with intra-campaign results 

Image Do’s 

Attractive images of people 

Use images that invite investigation 

Use images that facilitate user identification 

Avoid logos unless high brand positivity 

Continually images copy inline with intra-campaign results 
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Identify Goals 
and Strategies 

Step  

2 

Choose demo & 
‘interests’ to target 

Develop Creative  
(Image & Copy Variations) 

Select Images 

Write Copy 

F 18 – 35 
Music 
Social 
Beauty 
Fashion 

Campaign Management 
& Optimization 

  Impressions, Clicks, & Fans 

 CTR Results by Copy, Image, 
Keywords, Age, Gender, Geo, & 

Daypart 

 Best practices for future 

campaigns. 

Reporting &  
Analysis 

Facebook Managed Campaign Process 
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A Fan is Someone Who: 

We asked CPX if they could acquire 60,000 fans in 2 
months.   

CPX was able to get all 60,000 in 2 weeks!   

Needless to say, the client was thrilled!  We’ve run 
several campaigns since then and CPX has come 
through every time.’  

- Jenny Liu, Media Planner/Buyer  

 Has openly declared affinity for your brand! 

 Is willing to receive pushed information from you! 

‘Cost Per Fan’ on Facebook 

Targeted, non-incentivized 
Facebook Fans for less than 
$2 CPFan!* 

*(Greater campaign flexibility = lower CPF) 

Average Value of   
a Facebook Fan:  

$136.38 
Value of  a Facebook Fan, Syncapse Corp, 

June 2010 
Client Testimonial 

 Will see every message you 
push to them! 

 Can virally spread your 
message to their friends! 



 CPX will serve your display ads across 
Facebook’s vast platform of approved apps/
games   

 Reach an engaged audience in an immersive 
environment, when they are receptive to your 
branded content and offers 

	
  Social games’ 
ad revenues 
will reach 
$293.4 million 
in 2011.  

 In 2012, the 
market will 
rise 53.1% to 
$449.1 million. 

Online gaming 
represents up to 
10.2% of time 
spent on the 
web.* 

More than 56 
million 
Americans play 
social games on 
a regular 
basis.** 

• Based on 2010 study by 
Nielsen 
**  Based on a study done by 
NPD Group 

CPX’s Facebook App/Games Network 


