Rewards.com Gives Away an 8 Night Carnival Cruise 

Register on REWARDS.COM and be entered to win! Referral Code: Beaches
SOUTHLAKE, TEXAS, April 2, 2014 -- Are you searching for the perfect summer vacation? 
Register on Rewards.com with referral code BEACHES and you could be the lucky winner of an 8 night cruise.  The prize includes one complimentary Ocean view room for two.  The Cruise Giveaway is just one more way that we are helping people share great vacations and memorable experiences.  
Rewards.com gives consumers the opportunity to get great deals on products they would normally buy, and gives them a chance to win prizes and get paid cashback for their purchases.
Right now customers can make an online Groupon purchase through  REWARDS.COM  save up to 50% plus get another 5% cashback.  

With summer vacations right around the corner, we want to show our appreciation to our loyalty consumers by providing a lucky winner a chance to cruise the oceans blue.   
The winner can select from a variety of ports.  Travelers must have a valid passport if going to Canada, Mexico, Central and South America, the Caribbean and Bermuda.  (See full Terms and Conditions)
The winner of the Rewards.com Cruise Giveaway will receive:

· Up to an 8 night cruise on Carnival Cruise Lines valued at ($350- $4800)
· One Ocean view cabin for two;

· Cruise to or from Canada, Mexico, Central and South America, the Caribbean and Bermuda.
Chief Business Development Officer, Linda Butcher says, “The cruise will make a great summer get away for some lucky person, and right now the odds are very good.   The cruise will definitely be given away on April 14th, so people need to register as soon as possible.”

About Rewards.com & DBG Loyalty
Rewards.com Launched in 2012 and offers consumers the ability to earn cash back when they shop online and grants them access to hundreds of merchant coupons - many of which let you earn cash back on top of your discount.

DBG Loyalty is a leading pioneer in consumer loyalty and rewards marketing programs. With a proven track record of consumer engagement, they have been designing, developing and managing complex loyalty and rewards programs for more than a decade. By listening to the needs of customers and learning from the experience of managing some of the world’s largest consumer loyalty programs, they have gained expertise and trust in a now booming industry. Founded in 2002 DBG has distributed points and miles to its customers for over 3 billion in purchases.

