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Research Methodology

• This is the ninth edition of the “Annual Survey of Market Research Professionals.”

• Like all previous versions, this edition consists of market research professionals who were invited to 
participate in an online survey sponsored by MarketResearchCareers.com 
(www.marketresearchcareers.com).

• The 2014 survey contained a core of questions from prior editions—providing a longitudinal 
perspective. The number of completions by edition are:

 2014: 606 Completions

 2013: 501 Completions

 2012: 500 Completions

 2011: 550 Completions

 2010: 495 Completions

 2009: 612 Completions

 2008: 700 Completions

 2007: 237 Completions

 2005: 335 Completions

• The 2014 survey was fielded between January 23 and February 13, 2014 and obtained a completion 
rate of 70.5%.

• In total, the 2014 data have a tolerance (error interval) of +/- 4.0% at the 95% confidence interval.

Statistical Significance throughout the Report:

* Means statistically different at the 90% confidence level

** Means statistically different at the 95% confidence level
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Perception of Online Sample Providers

Q: Selecting ONLY the ONLINE market research sample suppliers you REGULARLY use, please select the attributes that apply to each firm.

Questions only asked and answered by MR Suppliers answering “Yes” to Does your firm purchase ONLINE "sample" for the execution of its market research projects? N=269

2014 Perception of Online Sample Providers
Sorted Alphabetically Below: Use our Interactive Ranking Tool at: http://www.marketresearchcareers.com/Survey2014
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Perception of Qualitative Research Providers

Q: Selecting ONLY the QUALITATIVE market research suppliers you REGULARLY use, please select the attributes that apply to each firm.

Questions only asked and answered by MR Buyers N=154

2014 Perception of Qualitative Research Providers
Sorted Alphabetically Below: Use our Interactive Ranking Tool at: http://www.marketresearchcareers.com/Survey2014
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Perception of Syndicated Research Providers

Q: Selecting ONLY the market research suppliers you REGULARLY use, please select the attributes that apply to each firm.

Questions only asked and answered by MR Buyers N=212

2014 Perception of Syndicated Research Providers
Sorted Alphabetically Below: Use our Interactive Ranking Tool at: http://www.marketresearchcareers.com/Survey2014
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Perception of Full Service Research Providers

2014 Perception of Full Service Research Providers
Sorted Alphabetically Below: Use our Interactive Ranking Tool at: http://www.marketresearchcareers.com/Survey2014

Q: Selecting ONLY the market research suppliers you REGULARLY use, please select the attributes that apply to each firm.

Questions only asked and answered by MR Buyers N=212
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Perception of Full Service Research Providers (continued)

2014 Perception of Full Service Research Providers
Sorted Alphabetically Below: Use our Interactive Ranking Tool at: http://www.marketresearchcareers.com/Survey2014

Q: Selecting ONLY the market research suppliers you REGULARLY use, please select the attributes that apply to each firm.

Questions only asked and answered by MR Buyers N=212
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Perception of Online Survey Software Providers

Q: Selecting ONLY THE ONLINE survey software you REGULARLY use, please select the attributes that apply to each firm.

Questions only asked and answered by MR Buyers and Suppliers answering “Yes” to: Do you, your department, or your company use software to create and field ONLINE surveys? N=411

2014 Perception of Online Survey Software Providers
Sorted Alphabetically Below: Use our Interactive Ranking Tool at: http://www.marketresearchcareers.com/Survey2014
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Industry Role

• Again, nearly two-thirds 

(63%) of all participants 

work for a market 

research supplier—with 

nearly one-third 

working on the ‘Client’ 

side.

• The balance (‘Other’) 

work in various market 

research functions 

across many industries.

Q: Which best categorizes your company’s participation within the market research industry? (Select one) N=606

Role of Participants
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Industry Sectors

• Beyond MR 

professionals 

working in the 

industry, the 

survey included a 

representative 

selection of 

industries 

including 

healthcare, CPG, 

advertising, 

finance, and 

others.

Q: In which industry does your company operate? (Select one) N=606

Industry of Participants
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62%

Market Research Experience

• Nearly two-thirds (62%) 

of all participants have 

more than10 years of 

experience conducting 

or directing market 

research.

Q: How many years have you been conducting or directing the conduct of market research? (Select one) N=606

Years of Market Research Experience
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About MarketResearchCareers
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Contact MarketResearchCareers

• If we can be of assistance, please contact:

 Mike Carroll, Director Sales & Marketing

email: mcarroll@marketresearchcareers.com

Phone: 1-800-872-5401
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