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ln our 3rd issue. of F
Heng Pearls gives us a pearl
ous pearis you're likely to come ac
Patchara Gallery, and pn%ent you
around the world. '

subtle nuances of vari-
S0 revisit the friendly folks at
Ore new Jjewellery collections from

ARIDO is a name you could be hearing more of. The jewellery company has
started to expand in Asia, and is working on new pieces for the upcoming
Cannes Film Festival. Designer Arid Chappell explains a bit more about the
company and some of his inspirations and designs.

We've lined up some superb options for those visiting or already living in
Thailand and seeking something special. For accommodation or an exqui-
site meal, JWR e-mag examines a regal boutique villa set alongside Bang-
kok's Chao Phraya River, as well as the finely detailed opulence of one of
Bangkok's finest modern hotels. Further south, we practise our chipping
and putting in the popular holiday destination of Hua Hin.

( Slide to view more
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Designer Insight

Designer AI‘ ld
Chappell

from ARIDO

ARIDO is a

custom made pieces to an ever-expanding and

company on the rise, designing

eager clientele. The dynamic brand was formed
by two long-time friends, Arid Chappell and Jesse
Raphael. JWR recently spoke with designer And

to gain a little further insight.

How did you first get started designing jewellery,
and what drew you into it?

cessful fashion designer and celebrity

| am a suc
stylist, so it seems to be a perfect match to do
something that is the ultimate in luxury.

Jesse Raphael, who is a colour stone expert,
ingpired me to design jewellery, so we joined
forces to create the exclusive jewellery brand

ARIDO.

Please describe a typical working day for you.
My typical day starts with a nice cup of coffee,
followed by a team meeting to go over all custom
orders for our private clients. Then | go over a
the new stones while listening to classical music,
and design new works based on the season and

colours.

What inspires your jewellery?
The jewellery is inspired by travel, art, and nature.
Music I1s also a great factor as well as film.

What are you working on now?
Our global expansion in Asia. Hong Kong, Tokyo,

Seoul, Korea, China.

Most recently ARIDO has been chosen to
present at the Cannes film festival. Our team
s designing a 52-piece collection to be

featured in the festival.

What materials do you primarily work with
and why?

| choose to work with 18K gold and platinum
Sapphire,
rubies, emerald, jade, and any unique shaped

stones,

and with unique colour stones.
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Designer Arid Chappell flanked by two
models wearing ARIDO jewellery.
Photo by Yiheng Su
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Romancing the Stone

After 12 years of friendship, Arid Chappell and
Jesse Raphael joined forces to create a jewelry line so
exclusive, you have to ask for it by name.

When Maui fashion gurn Arid decided to team
up with East Coast-based jewelry wholesaler Raphael,
there were just two rules they had o follow—meet nice
people and have a good life. Both of which come pretty
ecasily when your sole mission is to search the world for
precious stones; rubies from Thailand, diamonds from
Africa and emeralds from Colombia. With more than

10 years of rubbing shoulders with celebs working at the
right hand of Hawai'i fashion fave Maggie Coulombe,
Arid has extensive experience when it comes 10 knowing
what it takes to get on the A-list. “We cater to private
clientele only, and we are found by word of mouth.”
Much like Tyra, Cher and Madonna, Arid decided
1o drop his surname, calling the line simply, Arido. The
collection launched in New York i

nuary, Los Angeles
in February and Vancouver in April, - Le/wa Kai

POP ROCKS! From &1 Jewedy

desgne
fré

r Arid Chappell; pleces

s new jowelry venture
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FITNESS FAD

Good Vibrations

“It’s huge in Europe,” they said
about Power Plate (powerplate.
com), the exercise machine that
shakes your entire body 10 tone
muscles and increase bone density
in bess time than normal exercise.
Tempted by the who's who list

of sexy celebs that have used

it, L agreed to try it for myself.
Celebrity hitness trainer Adam

Ernster put me on the Plate for
three bone-rattling sessions.

DAY ONE Startic squats, crunches,
push-ups and curl positions shake
me up while Ernster toys with
Power Plate’s levels of intensity.
On the way out, | spotted a photo
of his client, Pussycat Doll and
local girl Nicole Scherzinger.

I£1 can have abs like hers, I'm
totally sold.

DAY TW0 My muiscles are a lictle
fatigued, but not at all sore,
Ernster doesn't hold back. I leave
feeling reinvigorated.

DAY THREE My body can feel it now,
but I'm craving the same energy
high as the time before.

Bottom Line: The my7 by Power
Plate was just released in May
and is available for the home.
More results in less time? Count
me in. ~Emmy Kasten

¥ BERVIAN

MAPPELL



PRINTS
CHARMING

No longer your father's
aloha shrt brand
Reyn Spooner has
dramat cally

re rvented tself with
s Modern Collection,
designed for younger
men. Hp 20
somethings now

model the latest Ines
whch feature bold
contemporary prnts
Cuts are more fitted to
show off leaner

phys ques, 100 In step
with th's now attitude.
the more than
five-decade-old
company has launched
newly styled stores at
the Sheraton Wak k
Kahala Mall and Ala
Moana Center. But tell
dad he doesn'i need o
worry: The brand
hasn't stopped making
the class

IYTISHOONES,Com

ROCK
SOLID

Those w th a heart of
stone will adore the
gorgoous bing from
ARIDO cwelrys

atest collecton. And
there's no better way
1o experence { than n

a one-onrone

appontment with
pweler Thomas
Chappell on Mau

andloyewelry.com

NOW SEE
THIS!

Thanks to Seaside
Beach at Hualalai
Resort, pop-ups have
become pare of the
Hawai'i Lland shop
scene, With
appropriate flash, this
top shop has showed
off the likes of
Angeleno designer
Britney Correy's the
lady & the sailot, and
Eli Myers' hip Sol
Angeles. 100
Ka'upulehu Drive,
Kuailua-Kona, Hawai'i
Island, 325.8519

MAN OF
MYSTERY

While stylist Geremy

Campos describes
his vibe as edgy and
moody, there’s clear
sophistication at
work. For someone
who started out by
dressing his friends
at ‘Alea High, the
23-year-old talent is
making a name for
himself, from styling
pop-ups to bringing
back menswear

to Collins & 8th.
“There’s a definite
shift in the gears of
Honolulu fashion,”

says Campos. “[What)

[ want to do is

tell unique stories
through fashion that
create intrigue.”

URBANE
MALE

Topnotch furn shings for
men have often been
scant downlown. But

that's no lox

thanks to Honolulu ¢

mpresaro Tom Park, who
opened an outpost of
Leather Soul n the
historic Stangenwald
Bulding Besides shoes
gents can also stock up
on shirts, tes and more
119 Maorchant St,

Suvte 100, Downitown
Honohths, 523.7700,

leathovsoud com

SUIT UP!

Celebs are buzzing abour Maui
swimsuit designer and model Tori
Praver, and for good reason. Hollywood
heavy hicters like Jessica Alba, Megan
Fox and Vanessa Hudgens have been
showing off their beach-ready bods in

her designs. Praver—who, yes, just

happens to model her luxe line of

bikinis and monokinis—introduced

new silhouettes for this year's resort

collection, including vintage, high-

waisted bikini bortoms, paired with

underwired bandeau tops in various

fabrics and prints. In a sweet twist, she

also collaborated with her fiancé, surf

pro Danny Fuller, whose photographs

have been silk-screened on two of her

Slli (s. o'DN,"'llI‘(ﬁH’I"tll'(tlr. com

Mavehs SO HAWALL T8




SHINY CONVERTIBLE

Tewellery Brilliantly versatile; This richly blue-hued Tiffany necklace
. ' can be worn three ways.
Photography by Tom Schierlitz Styling by Olivia Sammons

R Iy

DOUBLY DRAMATIC
Worn asa ringora
brooch, this Adams
& f"ido [’I‘n vin
18-carat yellow gold
with amethyst and
oolowred diamonds
addx high dramea with
its bold stone and
serpentine sivle
wwiwaridojewelryv.com

The point of owning fine jewellery is toenjoy wearing it. So why not maximize youropportunities
todo just that? A number of cleverly convertible pieces are popping up to expand vour style options
forexample, the tanzanite bead necklace bracelet from the Tiffany & Co. Blue Book Collection.
Fhe phece features three strands of tanzanite that form a neck lace < wear it long, wear it shorter when
you remove the detachable bracelet, or let the bracelet stand alone, Butterflies of pear-shaped,
rose-cut diamonds set in platinum offer asparkling accent to the tanzanite, a gem closely associated
with Tilfany, which renamed the stone (originally blue zoisite) shortly afterits discovery in
1967 to highlight its country of origin, wwse tfJany.com
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The Jewels

If green is the first sign of
spring, there's no better hay
binger of sunny skoes ahead
than this gorgeous green gém
A 55-carat. one-of-a-and cab-
ochon emeraid from Colombsa
wated 20 years to be placed in
its setting of 18K white gold
with 15 carats of bnlliant white
and five chocolate diamonds
Arido owner and designer And
Chappell was mspired by the
vivid greens of Asia

$476, 000 aridojeweiry. com
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asy Being Green

SO S most

GREEN PARADISE

Pour the Madori melon bquor
into Boston shaker and add ¥2
piece of melon

Mash the melon using mud-
dler, then add egg wiwte and
freshly squeezed lemon jukce
Pour apple mint syrup (made
by grindeng appie mint) and
add 3 pinches of green

182 powder

To form creamy foam, dry
shake (without ice) 20 times
Taste using bar spoon and
shake gently adding ice

o shaker

Pour the cocktail into chilled
cocktail glass and gamish with
wedged melon and raspberry
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Fashion

A creative tour de force

— Ando

Ando creates fine art jewellery using only the highest qual
ty gems and precious metals souwrced from across the f.]l"h‘? The
exclusive iewellery line was cregted when the cregtive forces of And

Chappell and jewellery specialist Jesse Rophael came together

As O successful fashion designer and infemational stylist,

And Chapeel hod already been tuming heads 1or the past 25 years
Y J Y

gracing the red carpets of such prestigious premieres as the Emmys
and the Oscars, and more, dressing up A-list stars. He then feamed
up with Jesse Raphael, who comes from a family of jewellers dafing
back to the |1 1th century

116
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Fashion

The exciting line was fisst lounched at the Ritz Carl-
ton in Tokyo in December 2010. Later unvelings happened
at New York Fashion Week, The Oscars in Califomnia, ond

the Arido Party Launch in New York City. More recently, Arido

welry embarked on a giobal intematonal lounch in Chi

Je

nNa. A recent coliaboration with Sam Saloma rom Adoms

Jewelry has resulled in the Adams & Ando line

These are fimeless hand-crafted pieces 10 freas
ure, giving cients the latest frend sefting designs In high

fashion lewellery and mystique

i1

September « Octoler 2012
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EMPRESS COMMUNICATIONS |
www.empressgroup.ca E: info@empressgroup.ca

L FLYCHINRERSTERN.COM
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FASHION

KYUIN CHEA

PAUL HARDY
xHibite

ARID CHAPPELL

EVAN BIDDEL

JUMA

FALA BY FALA CHIEN
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GOVERNMENT REVLATIONS

“The World Music Fashion
Festival was like a fashion
hurricane sweeping
through the city”.

- Mr. Li, Wancai ,Mayor of Dalian

ships of trust with both b
government leaders, 1 relationships al
much simpler entry he Chinese market.

While on tour participants of the WMFF act as

rs for their brand, their sponsor and
their country and as such are expected to act in a
respectful and professional manner at all times
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MEDIA OUTLETS & EXPOSURE

hrough Empress Communications' medi
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fashion.ifeng.com
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Orange Magazine Textile Waekly

on Beijing (Trade Magazine)



“The Arido brand was well
represented in China with a
fantastic show and high quality
media exposure tailored to
suite my luxury brand.”

ARIDO Jewelry

2011HHRE R M EEH - @
TESTIMONIALS

“China was a good
opportunity to explore and
meet people in the fashion
industry. We managed to
develop relationships with
local businesses and media
in order to expand our
business further”

“The tour was one of the

most eye opening and
beneficial experiences that
the band has ever had.”

- Behind Sapphire



