[image: image1.png]



Albrizio Millinery Inc. has manufactured wholesale headwear and contract work for the industry for over fifty years, successfully fulfilling all of our clients needs time and time again. We cover all aspects of headwear from custom design to one of a kind. We manufacture for overall production -most importantly in New York City, USA. Our company abides by all sweat shop and labor laws of the industry.

Our styles include fedoras, flower petals and hand laid one of a kind feather creations as well as sewed and blocked straws. We have rose to the occasion to have worked in many different mediums of headwear. We can customize any hats in our brochure to fit any color or style.

We look forward to doing business with you and providing you with headwear that is superior in quality and craftsmanship. 






April 3, 1994

NEW YORKERS & CO.; Hat by Hat, by Hand 

By ABBY GOODNOUGH

ANN ALBRIZIO won't be strutting down Fifth Avenue in the Easter parade today. For one thing, she finds it a bit foolish. "When you go watch all those people in their bonnets, you're looking at gimmicks," the milliner sniffed. "Some of those things are an insult to the industry. Hats shaped like cakes, all that stupid stuff." 

Spring hats are the last thing on her mind, anyway. Though she has created hundreds of straw boaters and lace cloches during her 40-year career, Ms. Albrizio is up to her elbows in velvet and felt, already conjuring up her autumn collection. 

Dressed in no-nonsense gray wool, she scuttles around a cramped West 39th Street studio, supervising six Albrizio Inc. employees as they turn her penciled designs into feathered turbans and sleek fedoras. 

In an era of mass production, Ms. Albrizio is one of the last old-school hatters. All her designs are crafted by hand, with tools many young milliners wouldn't recognize. And while hers is hardly a household name, hatmakers consider her the doyenne of an industry that is experiencing a resurgence. 

"When you get to know Ann, you realize hats are her life," says Kokin, a prominent New York milliner who studied with Ms. Albrizio a decade ago. "She'll share everything she knows to help other people get started in the business." 

An adjunct professor of millinery at the Fashion Institute of Technology since 1978, Ms. Albrizio teaches some 120 students a semester, counting as graduates such respected hatmakers as Eric Javits and Lola. 

"There was a time when we couldn't get anyone to go into this business," Ms. Albrizio said. "The people who toiled away as blockers and finishers wanted their kids to be doctors and lawyers. 

"Hats are coming back so fast," she added, modeling a floppy cap of woven ribbon. "The stores never, ever showed as many as they're showing right now." 

Indeed, though sales always peak around Easter, this could be a banner season, with a multitude of styles decorating store windows this spring. Women's hat sales have been growing by about 15 percent a year since the mid-1980's, with $663.5 million in sales last year, according to the Millinery Information Bureau in Manhattan. 

Jeff Prine, senior editor of the trade magazine Accessories, attributes the new popularity of hats to today's unconstructed styles, which can be worn with anything, and to their function as chic sunblocks, now that women are more aware of the dangers of exposure. 

No one knows how many milliners operate in New York, but the number has probably doubled in the past few years, Mr. Prine said. He guesses there are thousands of milliners in New York, undoubtedly the hatmaking capital of the country. 

Most milliners design and fabricate four lines a year. Ms. Albrizio creates about 50 different designs each season and sells some 800 hats a year, for sales of around $500,000. 

Her creations, which go for $150 to $500, can be found at about 10 New York shops, including Julia's Hat Box in Brooklyn and Claire's in Yonkers. But most of her hats are shipped to boutiques in the South and Midwest, where, she said, her styles are more popular. "It's mostly the churchgoing people who buy my hats, the ones who want to make a statement," she said. "I'm known for lots of feathers and flowers." 

Ms. Albrizio, who declines to give her age, was 4 years old when she put on her first hat: white, lollypop-shaped and made by her father, who worked in a Bronx hat factory. 

"On Saturdays, he would take me to work," she recalled. "I'd sit on the table and watch. That's when I got the feeling that I had to spend my life making hats." 

When she was 16, Ms. Albrizio started working as a trim designer for a 38th Street hat company. Two years later, she and a partner opened a small shop in Brooklyn, making and selling hats in one room. In the early 1960's she started Albrizio Inc. and moved to 30 West 39th Street. 

In the muggy blocking room of her studio, where hat brims and crowns are shaped, a boiler released a burst of steam with a guttural hiss. Beneath the cloud of mist, a man in a canvas apron molded a piece of felt over a round, wooden block, turning it into a plump crown. 

"The steam seals the shape," she explained, squinting through tortoise-shell glasses. After the blocker painted the crown with lacquer, she popped it into the dry box -- an oven in which newly formed hats harden. 

Another employee, at an ancient sewing machine, stitched a wide brim from a skein of straw. Ms. Albrizio's sister and business partner, Marie, slouched over the finishing table, fiddling with a scrap of pink tulle. 

More than 1,700 wooden hat blocks -- some round and wide, others compact and almost weightless -- are crammed into the studio's shelves. There used to be six block-makers in New York, Ms. Albrizio lamented, but only one remains. 

"Not many manufacturers are hand-blocking hats anymore because it's too time-consuming and expensive," Mr. Prine said. "Hat blocks are becoming obsolete." 

Many manufacturers these days are using hydraulic blocking instead. "They stick the material in a machine and it does the work for them," Ms. Albrizio said. "Believe me, there's a difference in quality." 

Balancing on the tips of her black, lace-up shoes, Ms. Albrizio pulled one of her oldest and most beloved blocks from a shelf and dusted it tenderly. "This is a model of Jackie Kennedy's pillbox hat, her exact size," she said, holding the block at arm's length. "I always loved a good pillbox." 

Mrs. Kennedy did for hats what Barbara Bush did for faux pearls. But as the 1960's wore on, not even the First Lady could maintain the trend in the face of the hatter's most daunting enemy: the beehive hairdo. 

"The 60's was the absolute worst time for hats," she said. "Why would anyone put a hat on top of big, fancy hair?" 

Ms. Albrizio renovates vintage hats like pillboxes. A woman from Omaha, in fact, has just sent one with a tattered veil. And she takes custom orders, especially for bridal hats, like the ethereal white puffs that dangle from the studio's overhead racks. A tiny cloche with a lavender band swayed alluringly, while a bold triangular cap plastered with rose petals dared a visitor to try it on. 

The worktable beckoned, but Ms. Albrizio could not resist showing off one more hat, of burgundy feathers with an enormous, upturned brim. Very daring. Very frou-frou. Very Easter bonnet. 

"Very nice," she said. "Don't you think?" 
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